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Special Terms of Participation (B) 
The General Terms and Conditions of Participation A and the Technical Guidelines of Messe München GmbH shall apply,  
insofar as the present Special Terms of Participation do not contain any provisions in derogation thereof.

f.re.e 2021— 
Fair for Leisure and Travel.

February 24–28, 2021 
Messe München

www.free-muenchen.de

Duration:
Wednesday, 24 to Sunday, February 28, 2021

Opening hours visitors: 
Wednesday to Sunday 10:00 – 18:00

Opening hours exhibitors: 
Wednesday to Saturday 08:00 – 19:00
Sunday 08:00 – end of dismantling

Organizer and financing body: 
Messe München GmbH
Messegelände
81823 München
Germany 

Tel. +49 89 949-20214
Fax +49 89 949-20219
info@free-muenchen.de
www.free-muenchen.de

All prices indicated below are net and subject to applicable value-added tax.

Applications should be filed online at www.free-muenchen.de or using this 
form, duly completed and signed with a legally binding signature, and returned 
to Messe München GmbH without delay. 

Start of stand allocation is Monday, June 15, 2020.
B 1 Application 

Admissible as exhibitors are all domestic and international manufacturers or 
their German subsidiaries, master distributors, licensed dealers or service 
companies and companies authorized by the manufacturer to exhibit his 
 products. Master distributors and authorized dealers may only exhibit products 
from manufacturers if these are not represented at the fair as exhibitors them-
selves. All exhibits and services must conform to the index of products and 
services of this trade fair, and be indicated precisely by name and type in the 
application. Objects other than those registered and admitted, or used and 
leased machinery, may not be exhibited. Messe München GmbH as the fair 
organizer has the final decision. Organizers of joint stands are not exhibitors  
as defined by the “Special Terms of Participation (B).” 

Travel, Cruises & Boat trips Sector
Admitted will be all domestic and foreign manufacturers or organizations 
whose exhibits correspond to the index of products and services of this trade 
fair.

Caravanning & Camping, Water Sports Sector
As a matter of principle, the same make in the caravan, motor home and boat 
section should not be represented several times at the exhibition. In the case 
of motor homes, it is not the make of the basic vehicle but the body and  
furnishing firm that is decisive. Should two applications be made for the  
same product(s), Messe München GmbH reserves the right to decide which 
application is accepted. All products must be new, current models. Second-
hand caravans, motor homes and boats are not permitted at the fair. Messe 
München GmbH reserves the right to decide on exceptions. As a matter of 
principle, exhibitors that sell products from manufacturers or dealers or provide 
information on these firms must also display those products. If the products 
exhibited are boats or vehicles, it suffices if the exhibitor exhibits just one  
boat or vehicle of each manufacturer or dealer he represents, or about whose 
boats or vehicles he provides infor mation at his booth.

Health & Wellness, Outdoor, Bicycles Sector
No second-hand or used goods may be exhibited or sold at the fair. At least 
60% of the goods exhibited must belong to the exhibitor’s current or future 
collection. Messe München GmbH reserves the right to decide on exceptions.

B 2 Eligibility 

B 3 Participation fee, advance payment for services (cf. A 7)
Caravanning & Camping, Water Sports,  
Outdoor, Bicycles
 9 to 50 m²* EUR 92   (EB EUR 89) 
 51 to 150 m²* EUR 82   (EB EUR 79) 
 151 to 500 m²* EUR 72   (EB EUR 69) 
 501 to 2,000 m²* EUR 62   (EB EUR 59)
 as of 2,001 m²* EUR 58   (EB EUR 55)

*per space
Separate conditions apply to product index points 4.1 and 4.2.

Two-story stand construction
On two-story constructions, the upper floor space is charged at 50% of the 
respective ground floor rate.

Exhibitors whose registrations are received by Messe München GmbH up to and 
including Friday, March 13, 2020 will be charged the stated early-booking price (EB). 
After that, the regular participation prices for f.re.e 2021 apply.

The net participation fees per m² space are:

The minimum stand size is 9 m²

Travel, Cruises & Boat trips, Health & Wellness
Row stand  (1 side open) EUR 117   (EB EUR 112) 
Corner stand  (2 sides open) EUR 124   (EB EUR 119) 
End stand  (3 sides open) EUR 130   (EB EUR 125) 
Island stand  (4 sides open) EUR 137   (EB EUR 132) 
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The participation fee covers the stand space rental and moreover comprises 
extensive services provided by Messe München GmbH, which include in  
particular: advice on stand planning, advice on the technical conditions and 
requirements on site regarding stand design, advice on setting up and  
dismantling the stand, concept and public relations work for the fair, visitor 
marketing and visitor acquisition for the fair, preparation and organization of 
trade-fair related opening events, press conferences, presentations and exhib-
itor evenings, insofar as these are organized by Messe München GmbH, the 
preparation and implementation of forums and special shows, insofar as these 
are organized by Messe München GmbH or third parties on behalf of Messe 
München GmbH, the provision of exhibitor passes in accordance with clause  
B 12 “Exhibitor passes,” the provision of advertising media, the lighting, heating 
and air-conditioning of all the exhibition spaces, basic guard service for the 
event site, regular clean ing of general areas, the provision of loudspeaker 
 systems used for informing  visitors to the fair, and other visitor information 
systems including signage, the provision of visitor lounges,  meeting rooms and 
catering facilities for exhibitors, visitors and the press within the exhibition 
premises, the deployment of first-aid operatives as well as traffic routing to and 
within the event site.

Mandatory communication fee 
Exhibitors will be charged a mandatory communication fee amounting to   
EUR 190. The mandatory communication fee includes the basic entry in the 
show catalog (online catalog, trade show magazine), cf. B 11 Media services, 
one copy of the trade show magazine (hand-out on site at the show), as well as 
other communication services as set out in provision B 11 “Media services.” 
Exhibitors can book other entries in the respective adver tising media for extra 
charges. Prices for the additional listing and promotion opportunities are given 

on the respective order forms, which will be sent to exhibitors by the contracted 
media services  partner. 

Advance payment
The advance payment on services (“Advance payment for services,” cf. A 7) 
amounts to EUR 15/m² (Travel, Cruises & Boat trips, Health & Wellness) or 
EUR 7/m² (Caravanning & Camping, Water Sports, Outdoor, Bicycle) of rented 
exhibition space. After the show, the advance payment will be set off against 
the services actually ordered, subject to the provisions set out under A 7, with 
the final invoice. 

AUMA charge
The German Council of Trade Fairs and Exhibitions (AUMA) levies all exhib-
itors a charge of EUR 0.60/m² of rented exhibition space. This amount is 
 charged by Messe München GmbH and transferred directly to AUMA.

Fixed waste-disposal fee 
The mandatory, flat-rate waste disposal fee in the amount of EUR 2.50/m² is to 
cover the disposal of all waste generated at the exhibitor’s booth during setup 
and dismantling and throughout the duration of the trade fair. In the Caravanning 
& Camping sector, the flat-rate fee will be charged up to maximum 250 m² of 
rented space. The disposal of production waste, entire stand elements and 
complete exhibition stands is not covered by this fee.

Container spaces
Spaces for containers are restricted. Exhibitors who require such a space must 
apply to Messe München GmbH in writing in good time before the fair begins. 
Each container space costs EUR 430.

Cont. B 3 Participation fee, advance payment for services (cf. A 7)

The amounts invoiced in all invoices issued by Messe München GmbH in  
connection with the event are to be transferred in euros, without deductions 
and free of all charges to one of the accounts specified in the respective 

invoice, indicating the customer number. The times of payment specified in the 
invoices are binding and are to be complied with.

B 5 Terms of payment (cf. A 7)

For each co-exhibitor without Messe München GmbH admission, Messe 
 München GmbH is entitled to demand a penalty charge of EUR 210 from the 
exhibitor. Furthermore, Messe München GmbH may demand that co-exhib-
itors without Messe München GmbH admission vacate the stand. Should the 
exhibitor fail to  comply with Messe München GmbH’s vacation demand without 
delay, Messe München GmbH has the right of extraordinary cancellation in 
respect of the contractual relationship between Messe München GmbH and 
the exhibitor.

The participation of companies as co-exhibitors (cf. A 4) is on principle possible. 
Participation is, however, subject to Messe München GmbH’s prior authoriza-
tion. Permission to participate may be granted only if the co-exhibitor would 
also be eligible to participate as an exhibitor. For each co-exhibitor, a manda-
tory communication fee in the amount of EUR 190 will be levied. The mandatory 
communication fee for each co-exhibitor includes the same services as for the 
main exhibitor (cf. B 3, B 11). 

Co-exhibitors must be registered by the main exhibitor on a separate form. 
They will be contacted directly by Messe München GmbH and jl.medien e.K. 
(cf. B 11). 

The participation of firms as additionally represented companies (cf. A 4) is not 
possible.

B 4 Co-exhibitors
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Setup
as of February 19, 2021, 08:00 through February 23, 2021, 18:00

On the last day of setup, February 23, 2021, all delivery and stand-construction 
vehicles must be removed from the halls and the outdoor exhibition area by 
18:00 at the latest. Vehicles which are still in the halls or the outdoor exhibition 
area after this time will be removed by Messe München GmbH at the risk and 
expense of the respective exhibitor. Furbishing work and decoration in the 
exhibitor’s own stand space is possible until 20:00.

An extension of the setup time is permissible only in exceptional cases and 
with the prior written consent of Messe München GmbH, Technical Exhibition 
Services Division. 

Dismantling
as of February 28, 2021, 18:00 through March 2, 2021, 18:00

Access to the fairgrounds for stand construction firms and delivery vehicles on  
February 28, 2021 no earlier than 19:00. Should exhibits be removed or the 
stand dismantled before the fair closes, Messe München GmbH can demand 
that the exhibitor pay a contractual penalty of EUR 500.

An extension of the dismantling time is unfortunately not possible.

B 6 Dates of setting up and dismantling (cf. A 15)

Halls and general
One-story construction
The maximum construction height is 7.50 m. The maximum advertising height 
(upper edge) is 7.50 m.

Two-story construction
The maximum construction height is 7.50 m. The maximum advertising height 
(upper edge) is 7.50 m. 
In addition, the maximum construction height (clearance) alongside the hall 
walls must be observed (see description of halls and outdoor exhibition 
grounds).

The partition walls facing the neighboring stand must be kept white, neutral, 
free of installations and clean above a height of 2.50 m. In the case of 
ad vertising structures directly facing adjoining stands, there must be a mini-
mum distance of 2 m to the stand perimeters. Flashing or alternating lights 
must not be used for advertising purposes. The stand design must be adapted 
to suit the type of rented stand (row, corner, end, island stand), e.g. by partition 
wall systems (height 2.50 m). Deviating stand designs should be coordinated 
with the ex hibition management in good time. Partition walls will only be 
in stalled at the request and cost of the exhibitor. The floor surface of the stand 
is to be fitted with carpeting or other floor coverings. Partition walls and floor 
coverings can be  ordered using the Exhibitor Shop. The exhibition stand should 
also meet the character of the respective trade fair to preserve the visual 
 identity of the event. Messe München GmbH is entitled to demand changes in 
stand design on this account. 

Planning permission
Please note that the installer and/or operator of the exhibition stand is respon-
sible for compliance with public statutory regulations, insofar as applicable to 
exhibition stands, and compliance with Messe München GmbH’s Technical 
Guidelines as well as the General Terms of Participation. 

No planning approval from Messe München GmbH is necessary given compli-
ance with the following requirements: 
– stand and/or advertising structures no higher than 3 m
– stand area no larger than 100 m²
– stand is without covering/canopy.
Any stand concepts in non-compliance with the aforementioned requirements 
are to be submitted in duplicate for approval to Messe München GmbH’s Tech-
nical Exhibition Services Division, containing to-scale stand design plans 
(ground plan, elevations and sectional drawings) no later than 6 weeks prior to 
official setup date. Moreover, multi-story stands and special constructions 
(such as bridges, stairs, cantilever roofs, galleries, etc.) are as a general rule 
subject to separate approval. Please consult the “Building Regulations” set out 
under “Leaflets—applications” in the Exhibitor Shop. If items are to be sus-
pended from the hall ceiling, the work involved must be carried out by Messe 
München GmbH’s contractors.

Vehicles and containers
The use of vehicles and containers as exhibits in the halls requires approval 
(see Items 4.2.2., 4.4.1.2. and 4.4.2. of the technical guidelines, for vehicles in 
the outdoor exhibition area see Item 4.8.4.). For damage to road surfaces and 
hall floors by vehicles and containers, the exhibitor is liable in full. Motorized /  
mobile exhibition stands (show trucks, buses, trailers, etc.) must be fitted 
with a sprinkler system if they constitute a single, uninterrupted area measur-
ing more than 30 m². The space between two mobile exhibition stands is con-
sidered to be part of a single, uninterrupted area, unless the distance 
be tween the two mobile exhibition stands is large enough to ensure that 
the effect of the sprinklers installed in the hall is not compromised. The 
ad mission of show trucks as exhibition stands requires the model approval 
(directive on temporary  structures) or a structural certification for the entire 
structure by a test engineer commissioned by Messe München GmbH.

Please note under all circumstances the requirements set out in the 
Technical Guidelines and the information included in the individual 
notices.  For further processing, the exhibitor service forms for ordering addi-
tional stand services will be made available to you online via our Exhibitor 
Shop in due time, or sent to you per e-mail.
  

B 7 Stand design and equipment 
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B 8 Asian longhorned beetle 
Based on the General Ordinance of the Bavarian State Research Center for Agri-
culture (LfL) on measures to control the Asian longhorned beetle (Anoplophora 
glabripennis) dated January 8, 2016, excerpt IPS (Institute for Plant Protection) 
4d-7322.640, last amended by the General Ordinance of November 25, 2016, the 
Munich Exhibition Center is located in a quarantine zone. Exhibitors are man-
dated to fulfill the obligations arising from it. As long as the Munich Exhibition 
Center is deemed to be in this quarantine zone, the following applies in particular:
Exhibitors whose exhibition space is not exclusively confined to the exhibition 
halls, may not bring the following plants and woods / timber, whether living or 
dead, to the Munich Exhibition Center:

Acer spp. Maple / Aesculus spp. Horse Chestnut / Alnus spp. Alder / Betula 
spp. Birch / Carpinus spp. Common hornbeam / Cercidiphyllum spp. Katsura 
Tree / Corylus spp. Hazel / Fagus spp. Beech / Fraxinus spp. Ash / Koelreuteria 

spp. Golden Rain Tree / Platanus spp. Plane / Populus spp. Poplar / Salix spp. 
Willow / Sorbus spp. Rowan / Mountain Ash (only in Bavaria) / Tilia spp. Lime / 
Ulmus spp. Elm
Exceptions to this are: timber and wood which has not retained its natural 
round surface.

Should these plants and woods have been introduced to the Munich Exhibition 
Center in spite of this ban, they must not leave it; Messe München GmbH will 
send these plants and woods for authorized disposal at the exhibitor’s 
expense. Exhibitors whose exhibition space is located exclusively in the 
exhibition halls are not affected; however, they must not store any of the 
aforementioned plants and woods / timber outside the exhibition halls, 
unless for the purpose of loading and unloading only or unless said items are 
stored in sealed containers, trucks or trailers.

Direct sales are permitted within the provisions of section 65 of the German 
trade regulations act (GewO). Exhibited goods may not be delivered to pur-
chasers until after the trade show has closed. Furthermore, the provisions of 
the price labeling regulations have to be observed. 

Catering of food/beverages on the stand
Catering at the stand is permitted only to a limited extent, provided the statu-
tory and official regulations in force are observed. Permission by the Exhibition 
Management is subject to the following:
–  The catering area (including sales and preparation area) must not exceed 

25% of the entire stand space and must not impair the general appearance 
of the stand. If, during the fair, the Exhibition Management finds that this 
share has been exceeded, the exhibitor must pay a surplus participation fee 
(3 times the participation fee per m² of the catering area).

–  An appropriate plan of the stand, including the range of catering offered, 
must be submitted of the exhibitor’s own accord to the Exhibition Manage-
ment for approval by Friday, November 27, 2020.

B 10 Sales regulations
–  The preparation of hot dishes is generally not permitted in the trade fair 

halls. Messe München GmbH will decide on exceptions in individual cases 
on request.

–  The exhibitor shall ensure that third parties, particularly visitors and other 
exhibitors, are not impeded by the production and offering of food and  
drink and that the flow of people in the aisles is not disrupted in any way. The 
exhibitor is solely responsible for waste disposal arising in conjunction with 
catering activities. Exhibitors are required to provide evidence that they  
are taking care of the waste disposal. If they fail to do so, the Exhibition 
Management has the right to charge a general fee for waste disposal.

–  In case of alcoholic beverages being provided, exhibitors must adhere to the 
regulations of the Children and Young Persons Act (Section 9). In particular, 
distilled spirits and drinks containing distilled spirits may not be provided  
to children or young people under the age of 18, and alcoholic beverages 
may not be provided to children or young people under the age of 16.

The technical services designated accordingly in the Technical Guidelines 
such as the provision of installations to supply the stand with electricity and 
water can be ordered only from Messe München GmbH. Wired telecommuni-
cations equipment may only be provided by Messe München GmbH; Deutsche 

Telekom AG and other network operators are not authorized at the exhibition 
center. To connect his own stand area, the exhibitor may operate his own wire-
less LAN network at his stand after prior written approval from Messe München 
GmbH; the specifications of Messe München GmbH are to be complied with.

B 9 Technical installations 
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The mandatory communication fee includes (provided the application has 
been submitted by the editorial deadline):

Online: 
•  Basic entry in the online catalog at the f.re.e website with the company 

name, street, postal code, city, country, website with link, hall, stand number
•  After your explicit approval, also entry of your communication details such 

as phone number, fax, e-mail
•  Entry in the online plan of the hall (without logo) 
•  Three entries (without logo) in the product index groups 
•  Three destinations (without logo) if you are exhibiting in the tourism area 
•  Three entries (without logo) in the list of brands 
•  Teaser text in the online catalog (approx. 150 digits)
•  Social media links 

Print: 
•  Entry in the alphabetical list of the trade fair magazine with company name, 

hall and stand number
•  Inclusion of stand and exhibitor name (without logo) in the hall plan in the 

trade show magazine
•  Inclusion of stand and exhibitor name (without logo) in XXL hall plan 

 displayed at the trade show
•  One copy of the trade show magazine (hand-out on site at the show)

Free advertising materials (can be ordered via the exhibitor shop and the self 
service area):

Online:
•  Voucher-banner for your website
•  Personalized advertising tags with stand number
•  Personalized banners for your website with stand number

Print:
•  f.re.e exhibition poster (German)
• f.re.e letter stickers without imprint

B 11 Media services
The address details for the entries are taken from the application form. To 
make changes to the address data, to approve the communication details, to 
indicate the further included content, and book further payable presentation 
possibilities in these media, exhibitors will be sent a separate order form by the 
commissioned media services partner. The forms will be sent to applicants in 
good time. The media services partner will process these further entries with 
the applicant in their own name and on their own account.

Messe München GmbH assumes no responsibility for the correctness and 
completeness of the entry in the exhibitor catalog (online catalog, trade show 
magazine). The exhibitor is solely responsible for the permissibility under 
law—and particularly the law on competition—of entries placed in the exhibitor 
catalog (online catalog, trade show magazine) of Messe München GmbH at 
the instigation of the exhibitor. Should third parties assert claims against 
Messe München GmbH on account of the impermissibility of the entries under 
law in general or the law on competition, the placer of the entries shall hold 
Messe München GmbH fully safeguarded against all claims asserted including 
all costs of any necessary legal defense on the part of Messe München GmbH. 
The same applies to entries from exhibitors, co-exhibitors and exhibitors on 
joint stands that the respective exhibitor has arranged in the Messe München 
GmbH exhibitor catalog (online catalog, trade show magazine). 

The official media services partner for this trade fair is:
jl.medien e.K.
Inselkammerstraße 5
82008 Unterhaching
Germany
Tel. +49 89 666166-51
Fax +49 89 666166-57
info@free-mediaservices.de

For professional photo and film shots of the exhibitor’s own stand during the 
running time of the fair, authorization is required from Messe München GmbH 
unless the exhibitor commissions persons who have already been admitted for 
this purpose and these possess a valid pass issued by Messe München 
GmbH. The exhibitor or the photographer commissioned receives the authori-

B 13 Photo, film and video shooting (cf. A 10)
zation at the security control center of Messe München GmbH, Administration 
Building, access via Gate 1. For the authorization, a written order issued to the 
photographer is to be submitted. A fee of EUR 50 is charged for the authori-
zation.

B 12 Exhibitor passes
For the duration of the fair, each exhibitor receives a specific number of free 
exhibitor passes for his stand:

up to  20 m² of stand size  3 exhibitor passes
as from  21 m² for every further 10 m² 1 exhibitor pass
or part thereof    (in addition)
as from 101 m² for every further 20 m² 1 exhibitor pass 
or part thereof    (in addition)
    
Additional exhibitor passes are fee-based and can only be ordered in advance 
of the show through the Exhibitor Shop. Exhibitor passes cannot be purchased 
on site. Exhibitor passes are intended for stand staff only and may not be 

passed on to third parties. In case of abuse, Messe München GmbH is entitled 
to withdraw the exhibitor pass. Exhibitors will only be charged for those 
ex hibitor passes which have actually been used and logged at the turnstiles.  

The number of exhibitor passes does not increase through the taking in of co-
exhibitors. 

The exhibitor pass does NOT entitle the holder to free use of local public 
 transport (MVV—Munich Transport and Tariff Association). Tickets for the 
MVV public transport can later be ordered through the Messe München Exhib-
itor Shop. Please note that a minimum order is required. 



back  save print

Special Terms of Participation (B) 
The General Terms and Conditions of Participation A and the Technical Guidelines of Messe München GmbH shall apply,  
insofar as the present Special Terms of Participation do not contain any provisions in derogation thereof.

f.re.e 2021— 
Fair for Leisure and Travel.

February 24–28, 2021 
Messe München

www.free-muenchen.de

Messe München GmbH reserves the right to make alterations and additions in 
matters affecting technical arrangements and safety.  

B 17 Alterations 

Status: January 2020

Consignments, letters and other mail to be delivered to the exhibitor’s stand 
must carry the following details:

f.re.e 2021
NAME OF EXHIBITOR RECEIVING DELIVERY
 HALL AND STAND NUMBER OF THE EXHIBITION STAND
Messegelände / Willy-Brandt-Allee
81829 München, Germany

B 15 Deliveries 
Messe München GmbH does not take delivery of consignments, letters and 
other mail intended for exhibitors or third parties. Exhibitors are advised not to 
deposit shipments or other objects unsecured in the hall or the outdoor exhi-
bition area during setup and dismantling times.

Services with regard to the receipt and dispatch of consignments are offered 
by the authorized freight forwarders at the exhibition center.

Following registration, exhibitors and co-exhibitors will be informed by circular 
e-mail of further details concerning preparation and implementation of the
trade show on a regular basis. 

B 16 Exhibitor information mails, f.re.e journal

Stand parties on the exhibition stand require authorization by Messe München 
GmbH and must be notified by February 17, 2021 at the latest. Events on 
 February 24, 25, 26, and 27, 2021 may start no earlier than 18:00 and must end 
no later than 22:00. Until 22:30, the necessary clearing-up work may be under-
taken on the stand area. By 23:00 at the latest, all persons must have left the 
fairgrounds. The exhibitor is responsible for ensuring that the attendees of his 
stand party do not access other trade fair booths or touch any exhibits located 
there. The exhibitor is to ensure that the attendees of his stand party follow the 
instructions of the safety and security service employed by Messe München 

B 14 Stand parties
GmbH. The minimum scope of the safety and security services necessary is 
determined by Messe München GmbH. The exhibitor indemnifies and holds 
Messe München GmbH harmless in connection with the stand party.
The services provided by Messe München GmbH in connection with each 
stand party are charged to the exhibitor in the final invoice.
To ensure a smooth, uninterrupted event, we recommend that you consult  
with your booth neighbors of the planned party in advance. Please note that 
the volume of musical renditions on the stand may not exceed 70 dB (A).

Messe München is also entitled to send the exhibitor data to the media partner 
Münchener Zeitungs-Verlag GmbH & Co. KG (Paul-Heyse-Str. 2–4, 80336 
Munich) and to a commissioned copywriter for the editorial and advertising 
design of the f.re.e journal (special supplement of the Münchner Merkur/tz). 
The media partners will not use the data for any other purpose or pass it on to 
third parties.
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Please indicate the products and services your company offers. 
(Multiple responses possible; data for catalog listing will be requested separately.)

Index of products and services Main exhibitor

 1 TRAVEL

 1.1 Tourist organizations
 1.1.1 National tourist organizations 
 1.1.2 Supra-regional tourist organizations
 1.1.3 Regional tourist organizations 
 1.1.4 City information
 1.1.5 Thermal springs, baths, health resorts
 1.2 Holiday homes, holiday flats
 1.2.1 Sale
 1.2.2 Rental
 1.3 Hotels, guest houses, club facilities
 1.3.1 Golf hotels, golf clubs
 1.3.2 Health spas
 1.4 Travel agencies
 1.5 Tour operators
 1.5.1 Adventure travel 
 1.5.2  Educational, group and study trips
 1.5.3 Gay and lesbian travel
 1.5.4 Health and spa travel
 1.5.5 Children and youth travel
 1.5.6 Culture, art and city tourism
 1.5.7 Pilgrim travel
 1.5.8 Round trips
 1.5.9 Safaris
 1.5.10 Seniors travel
 1.5.11 Sports and active travel tours 
 1.6 Camping holidays
 1.6.1 Camping sites
 1.6.2 Rental of motorhomes and  

camping busses
 1.6.3 Caravan rental agencies
 1.7 Transportation, carriers
 1.7.1 Rail travel operators
 1.7.2 Bus companies
 1.7.3 Airlines
 1.7.4 Airports
 1.7.5 Rental car agencies
 1.7.6 Shipping companies
 1.8 Recreational facilities
 1.8.1 Recreational parks
 1.8.2 Museums, theatres
 1.8.3 Water parks
 1.9 Luggage, travel accessories
 1.10 Photography
 1.10.1 Digital photography: equipment, accessories
 1.10.2 Conventional photography:  

equipment, accessories
 1.10.3 Cameras and lenses
 1.10.4 Photo accessories
 1.10.5 Image output/processing
 1.10.6 Film and video technology
 1.10.7 Studio equipment
 1.10.8 Photography computer/software
 1.10.9 Photography dealer
 1.10.10 Photography services
 1.10.11 Photography presentation
 1.10.12 Photo travel
 1.10.13 Photography events
 1.10.14 Photography education/training
 1.10.15 Photography publishers/specialist literature
 1.10.16 Photography associations

 1.11 Travel—digital services
 1.11.1 Apps
 1.11.2 Digital maps, communication, orientation
 1.11.3 Web portals
 1.11.4 GPS: hardware, software
 1.11.5 GPS: training courses, advisory service
 1.11.6 Mobile phone navigation
 1.12 Travel  —trade literature,  

specialized magazines
 1.12.1 Maps
 1.12.2 Travel guides
 1.12.3 Travel magazines
 1.12.4 Travel trade magazines
 1.12.5 Phrase books
 1.13 Travel—insurances
 1.14 Travel—associations, clubs, organizations, 

institutions

2 CRUISES & BOAT TRIPS

 2.1 Cruises
 2.1.1 Cruise ships
 2.1.2 Expedition cruises
 2.1.3 River cruises
 2.1.4 Cargo cruises
 2.1.5 Deep sea cruises
 2.2 Water tourism, charters 
 2.2.1 Ferries
 2.2.2 House boat holidays
 2.2.3 Sailing trips
 2.2.4 Yacht charters
 2.2.5 Mooring, marinas, yacht harbours
 2.3 Cruises—digital services
 2.4 Cruises—trade literature,  

specialized magazines
 2.5 Cruises—associations, clubs, organizations, 

institutions

3 HEALTH & WELLNESS

 3.1 Health travel
 3.1.1 Thermal springs, baths, health resorts
 3.1.2 Tour operator health and  

spa travel
 3.1.3 Health spas
 3.1.4 Medical tourism
 3.2 Exercise and fitness
 3.2.1 Yoga, pilates, gentle exercise
 3.2.2 Workout (e.g. Zumba, Hot Iron, Dance Moves)
 3.2.3 Fitness: equipment and accessories
 3.2.4 Fitness: clothing and footwear
 3.2.5 Smart Wearables
 3.2.6 Training courses
 3.2.7 Fitness centers, fitness studios, yoga studios
 3.2.8 Fitness equipment, home exercise equipment
 3.2.9 Physical-, relaxation therapy
 3.3 Healthy nutrition/Fitness nutrition
 3.3.1 Health food, organic wholemeal food
 3.3.2 Dietary alimentation
 3.3.3 Food supplements

 3.3.4 Sports nutrition
 3.3.5 Nutrition consulting
 3.4 Well-being and alternative medicine
 3.4.1 Classic and modern naturopathy
 3.4.2 Homeopathy
 3.4.3 Asian therapies
 3.4.4 Acupuncture
 3.4.5 Massage
 3.4.6 Ayurveda, Thalasso, therapeutic fasting
 3.4.7 Aromatherapy
 3.4.8 Medical plants and herbs
 3.4.9 Organic cosmetics
 3.5 Medicine
 3.5.1 Prevention
 3.5.2 Rehabilitation
 3.5.3 Sports medicine
 3.5.4 Clinics, special centres
 3.5.5 Pharmacies
 3.5.6 New therapies
 3.5.7 Products for allergic persons
 3.6 Wellness
 3.6.1 Sleep systems
 3.6.2 Infrared saunas, solariums
 3.6.3 Spa baths
 3.6.4 Saunas
 3.7 Services and information
 3.7.1 Health insurance companies
 3.7.2 Health advisory services
 3.7.3 Training and education
 3.8 Health—digital services
 3.9 Health—trade literature,  

specialized magazines
 3.10 Health—associations, clubs, organizations, 

institutions

4 CARAVANNING & CAMPING

 4.1 Vehicles
 4.1.1 Motorhomes
 4.1.2 Pick-up systems
 4.1.3 Camping busses
 4.1.4 Luxury motorhomes
 4.1.5 Offroad/4-wheel/expedition vehicles
 4.1.6 Individual extensions
 4.2 Trailers
 4.2.1 Caravans
 4.2.2 Collapsible, tent and folding caravans
 4.2.3 Mini caravans
 4.3 Vehicle accessories
 4.3.1 Extension parts and components
 4.3.2 Installation, heating, gas, water
 4.3.3 Energy supply, electronic devices
 4.3.4 Antennas, receiving equipment
 4.3.5 Vehicle parts, accessories
 4.4 Tents and accessories
 4.4.1 Cabin tents
 4.4.2 Vehicle rooftop tents
 4.4.3 Awnings
 4.4.4 Sun canopies, shelters
 4.4.5 Hiking/lightweight tents
 4.4.6 Tents accessories

save Index of products  
and services p. 7 back  
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 4.5 Mobile homes
 4.5.1 Ridge tents
 4.5.2 Mobile homes
 4.5.3 Tiny Houses
 4.6 Camping equipment
 4.6.1 Camping dishes, cookers, water conditioning
 4.6.2 Camping furniture
 4.6.3 Grills and BBQ
 4.7 Camping holidays
 4.7.1 Camping sites
 4.7.2 Rental of motorhomes and  

camping busses
 4.7.3 Caravan rental agencies
 4.8 Caravanning—digital services
 4.9 Caravanning—trade literature,  

specialized magazines
 4.10 Caravanning—training and education
 4.11 Caravanning—financing, insurance
 4.12 Caravanning—associations, clubs, 

organizations, institutions

5 WATER SPORTS

 5.1 Fishing
 5.1.1 Fishing equipment
 5.1.2 Deep sea fishing, fly-fishing
 5.2 Boats
 5.2.1 Electric boats
 5.2.2 Folding boats
 5.2.3 Motorboats
 5.2.4 Rowboats
 5.2.5 Inflatable boats
 5.2.6 Sailboats
 5.2.7 Water scooters
 5.3 Boat accessories
 5.3.1 Boat engines
 5.3.2 Technical accessories
 5.3.3 Boat instrumentation
 5.3.4 Boat equipment
 5.3.5 Nautical accessories
 5.3.6 Boat trailers
 5.3.7 Boat building materials
 5.3.8 Landing stages and bathing islands
 5.4 Canoeing
 5.4.1 Canoes
 5.4.2 Kayaks
 5.4.3 Paddle boats
 5.4.4 Canoeing equipment
 5.5 Rowing
 5.6 Surfing
 5.6.1 Kitesurfing
 5.6.2 Surfing equipment
 5.6.3 Windsurfing
 5.6.4 Surf riding
 5.7 Stand Up Paddling
 5.7.1 SUP equipment
 5.8 Diving
 5.8.1 Diving equipment and instrumentation
 5.8.2 Diving bases
 5.8.3 Diving trips
 5.8.4 Snorkeling equipment

 5.9 Water skiing, wake boarding
 5.10 Water sportswear
 5.10.1 Fishing wear
 5.10.2 Surf wear
 5.10.3 SUP wear
 5.10.4 Diving wear
 5.11 Water sports training
 5.11.1 Canoeing schools
 5.11.2 Motorboat schools
 5.11.3 Sailing schools
 5.11.4 Surfing schools
 5.11.5 Diving schools
 5.12 Water sports—digital services
 5.13 Water sports—trade literature,  

specialized magazines, nautical maps
 5.14 Water sports—associations, clubs, 

organizations, institutions

 6 OUTDOOR

 6.1 Mountain climbing: equipment, clothing 
 6.2 Trekking: equipment, clothing
 6.3 Climbing: equipment, clothing
 6.4 Hiking: equipment, clothing
 6.5 Golf
 6.5.1 Golf ranges
 6.5.2 Indoor, driving ranges
 6.5.3 Golf: trade literature, specialized magazines
 6.6 Riding: clothing and equipment
 6.7 Running
 6.7.1 Jogging
 6.7.2 Nordic walking, nordic fitness
 6.7.3 Trailrunning
 6.7.4 Running: equipment and clothing
 6.8 Winter sports
 6.8.1 Snowboarding: equipment, clothing
 6.8.2 Alpine skiing and ski tours: equipment, clothing
 6.8.3 Cross-country: equipment, clothing
 6.8.4 Ski schools
 6.9 Other leisure activities
 6.9.1 Boards: longboards, skateboards,  

waveboards, e-boards
 6.9.2 Canyoning
 6.9.3 Skydiving
 6.9.4 Hang gliding
 6.9.5 Rafting
 6.9.6 Air gliding
 6.10 Sporting equipment
 6.11 Outdoor—digital services
 6.12 Outdoor—associations, clubs,  

organizations, institutions
 6.13 Outdoor—trade literature,  

specialized magazines

 7 BICYCLE

 7.1 Every day bikes
 7.1.1 Folding bikes
 7.1.2 Travel bikes, touring bicycles
 7.1.3 City bikes, Dutch bikes, urban bikes
 7.1.4 Carrier bikes
 7.1.5 Trekking bikes
 7.2 Electric mobility
 7.2.1 E-bicycles
 7.2.2 Pedelecs, S pedelecs
 7.2.3 Scooter, Motor scooters
 7.3 Children’s bikes 
 7.3.1 Balance bikes, tricycles
 7.3.2 Scooter, Motor scooters
 7.4 Sportive bikes
 7.4.1 BMX bikes, trialbikes
 7.4.2 Cyclecross
 7.4.3 Fatbikes
 7.4.4 Recumbent bicycles, handbikes
 7.4.5 Mountainbikes, e-mountainbikes
 7.4.6 Racing, triathlon bicycles
 7.5 Other bicycles
 7.5.1 Unicycles, trick bikes
 7.5.2 Tandems, cruisers, single speeds
 7.5.3 Trikes, rehab mobility
 7.6 Cycling equipment
 7.6.1 Bicycle equipment and accessories
 7.6.2 Helmets
 7.6.3 Bike child trailers
 7.6.4 Bike cargo trailers
 7.6.5 Car bike racks
 7.7 Bicycle tours
 7.7.1 Bicycle tour operators 
 7.7.2 Bike regions and routes
 7.7.3 Bicycle hotels
 7.8 Bicycle—digital services
 7.9 Bicycle—training and education
 7.10 Bicycle—associations, clubs, organizations, 

institutions
 7.11 Bicycle—trade literature, specialized 

magazines

save send e-mail back  
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Special Terms of Participation (B) 
The General Terms and Conditions of Participation A and the Technical Guidelines of Messe München GmbH shall apply,  
insofar as the present Special Terms of Participation do not contain any provisions in derogation thereof.


f.re.e 2021— 
Fair for Leisure and Travel.


February 24–28, 2021 
Messe München


www.free-muenchen.de


Duration:
Wednesday, 24 to Sunday, February 28, 2021


Opening hours visitors: 
Wednesday to Sunday 10:00 – 18:00


Opening hours exhibitors: 
Wednesday to Saturday 08:00 – 19:00
Sunday 08:00 – end of dismantling


Organizer and financing body: 
Messe München GmbH
Messegelände
81823 München
Germany 


Tel. +49 89 949-20214
Fax +49 89 949-20219
info@free-muenchen.de
www.free-muenchen.de


All prices indicated below are net and subject to applicable value-added tax.


Applications should be filed online at www.free-muenchen.de or using this 
form, duly completed and signed with a legally binding signature, and returned 
to Messe München GmbH without delay. 


Start of stand allocation is Monday, June 15, 2020.
B 1 Application 


Admissible as exhibitors are all domestic and international manufacturers or 
their German subsidiaries, master distributors, licensed dealers or service 
companies and companies authorized by the manufacturer to exhibit his 
 products. Master distributors and authorized dealers may only exhibit products 
from manufacturers if these are not represented at the fair as exhibitors them-
selves. All exhibits and services must conform to the index of products and 
services of this trade fair, and be indicated precisely by name and type in the 
application. Objects other than those registered and admitted, or used and 
leased machinery, may not be exhibited. Messe München GmbH as the fair 
organizer has the final decision. Organizers of joint stands are not exhibitors  
as defined by the “Special Terms of Participation (B).” 


Travel, Cruises & Boat trips Sector
Admitted will be all domestic and foreign manufacturers or organizations 
whose exhibits correspond to the index of products and services of this trade 
fair.


Caravanning & Camping, Water Sports Sector
As a matter of principle, the same make in the caravan, motor home and boat 
section should not be represented several times at the exhibition. In the case 
of motor homes, it is not the make of the basic vehicle but the body and  
furnishing firm that is decisive. Should two applications be made for the  
same product(s), Messe München GmbH reserves the right to decide which 
application is accepted. All products must be new, current models. Second-
hand caravans, motor homes and boats are not permitted at the fair. Messe 
München GmbH reserves the right to decide on exceptions. As a matter of 
principle, exhibitors that sell products from manufacturers or dealers or provide 
information on these firms must also display those products. If the products 
exhibited are boats or vehicles, it suffices if the exhibitor exhibits just one  
boat or vehicle of each manufacturer or dealer he represents, or about whose 
boats or vehicles he provides infor mation at his booth.


Health & Wellness, Outdoor, Bicycles Sector
No second-hand or used goods may be exhibited or sold at the fair. At least 
60% of the goods exhibited must belong to the exhibitor’s current or future 
collection. Messe München GmbH reserves the right to decide on exceptions.


B 2 Eligibility 


B 3 Participation fee, advance payment for services (cf. A 7)
Caravanning & Camping, Water Sports,  
Outdoor, Bicycles


9 to 50 m²* EUR 92   (EB EUR 89) 
 51 to 150 m²* EUR 82   (EB EUR 79) 
 151 to 500 m²* EUR 72   (EB EUR 69) 
 501 to 2,000 m²* EUR 62   (EB EUR 59)
 as of 2,001 m²* EUR 58   (EB EUR 55)


*per space
Separat conditions apply to product index points 4.1 and 4.2


Two-story stand construction
On two-story constructions, the upper floor space is charged at 50% of the 
respective ground floor rate.


For applications received by Messe München GmbH no later than Friday, March 13, 
2020, the early bird prices are applied. After this deadline the regular f.re.e 
2021 participation fees apply. 


The net participation fees per m² space are:


The minimum stand size is 9 m²


Travel, Cruises & Boat trips, Health & Wellness
Row stand  (1 side open) EUR 117   (EB EUR 112) 
Corner stand  (2 sides open) EUR 124   (EB EUR 119) 
End stand  (3 sides open) EUR 130   (EB EUR 125) 
Island stand  (4 sides open) EUR 137   (EB EUR 132) 
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Exhibitors whose registrations are received by Messe München GmbH up to and including Friday, 13 March 2020 will be charged the stated early-booking price (EB). After that, the regular participation prices for f.re.e 2021 apply.
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The participation fee covers the stand space rental and moreover comprises 
extensive services provided by Messe München GmbH, which include in  
particular: advice on stand planning, advice on the technical conditions and 
requirements on site regarding stand design, advice on setting up and  
dismantling the stand, concept and public relations work for the fair, visitor 
marketing and visitor acquisition for the fair, preparation and organization of 
trade-fair related opening events, press conferences, presentations and exhib-
itor evenings, insofar as these are organized by Messe München GmbH, the 
preparation and implementation of forums and special shows, insofar as these 
are organized by Messe München GmbH or third parties on behalf of Messe 
München GmbH, the provision of exhibitor passes in accordance with clause  
B 12 “Exhibitor passes,” the provision of advertising media, the lighting, heating 
and air-conditioning of all the exhibition spaces, basic guard service for the 
event site, regular clean ing of general areas, the provision of loudspeaker 
 systems used for informing  visitors to the fair, and other visitor information 
systems including signage, the provision of visitor lounges,  meeting rooms and 
catering facilities for exhibitors, visitors and the press within the exhibition 
premises, the deployment of first-aid operatives as well as traffic routing to and 
within the event site.


Mandatory communication fee 
Exhibitors will be charged a mandatory communication fee amounting to   
EUR 190. The mandatory communication fee includes the basic entry in the 
show catalog (online catalog, trade show magazine), cf. B 11 Media services, 
one copy of the trade show magazine (hand-out on site at the show), as well as 
other communication services as set out in provision B 11 “Media services.” 
Exhibitors can book other entries in the respective adver tising media for extra 
charges. Prices for the additional listing and promotion opportunities are given 


on the respective order forms, which will be sent to exhibitors by the contracted 
media services  partner. 


Advance payment
The advance payment on services (“Advance payment for services,” cf. A 7) 
amounts to EUR 15/m² (Travel, Cruises & Boat trips, Health & Wellness) or 
EUR 7/m² (Caravanning & Camping, Water Sports, Outdoor, Bicycle) of rented 
exhibition space. After the show, the advance payment will be set off against 
the services actually ordered, subject to the provisions set out under A 7, with 
the final invoice. 


AUMA charge
The German Council of Trade Fairs and Exhibitions (AUMA) levies all exhib-
itors a charge of EUR 0.60/m² of rented exhibition space. This amount is 
 charged by Messe München GmbH and transferred directly to AUMA.


Fixed waste-disposal fee 
The mandatory, flat-rate waste disposal fee in the amount of EUR 2.50/m² is to 
cover the disposal of all waste generated at the exhibitor’s booth during setup 
and dismantling and throughout the duration of the trade fair. In the Caravanning 
& Camping sector, the flat-rate fee will be charged up to maximum 250 m² of 
rented space. The disposal of production waste, entire stand elements and 
complete exhibition stands is not covered by this fee.


Container spaces
Spaces for containers are restricted. Exhibitors who require such a space must 
apply to Messe München GmbH in writing in good time before the fair begins. 
Each container space costs EUR 430.


Cont. B 3 Participation fee, advance payment for services (cf. A 7)


The amounts invoiced in all invoices issued by Messe München GmbH in  
connection with the event are to be transferred in euros, without deductions 
and free of all charges to one of the accounts specified in the respective 


invoice, indicating the customer number. The times of payment specified in the 
invoices are binding and are to be complied with.


B 5 Terms of payment (cf. A 7)


For each co-exhibitor without Messe München GmbH admission, Messe 
 München GmbH is entitled to demand a penalty charge of EUR 210 from the 
exhibitor. Furthermore, Messe München GmbH may demand that co-exhib-
itors without Messe München GmbH admission vacate the stand. Should the 
exhibitor fail to  comply with Messe München GmbH’s vacation demand without 
delay, Messe München GmbH has the right of extraordinary cancellation in 
respect of the contractual relationship between Messe München GmbH and 
the exhibitor.


The participation of companies as co-exhibitors (cf. A 4) is on principle possible. 
Participation is, however, subject to Messe München GmbH’s prior authoriza-
tion. Permission to participate may be granted only if the co-exhibitor would 
also be eligible to participate as an exhibitor. For each co-exhibitor, a manda-
tory communication fee in the amount of EUR 190 will be levied. The mandatory 
communication fee for each co-exhibitor includes the same services as for the 
main exhibitor (cf. B 3, B 11). 


Co-exhibitors must be registered by the main exhibitor on a separate form. 
They will be contacted directly by Messe München GmbH and jl.medien e.K. 
(cf. B 11). 


The participation of firms as additionally represented companies (cf. A 4) is not 
possible.


B 4 Co-exhibitors
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Setup
as of February 19, 2021, 08:00 through February 23, 2021, 18:00


On the last day of setup, February 23, 2021, all delivery and stand-construction 
vehicles must be removed from the halls and the outdoor exhibition area by 
18:00 at the latest. Vehicles which are still in the halls or the outdoor exhibition 
area after this time will be removed by Messe München GmbH at the risk and 
expense of the respective exhibitor. Furbishing work and decoration in the 
exhibitor’s own stand space is possible until 20:00.


An extension of the setup time is permissible only in exceptional cases and 
with the prior written consent of Messe München GmbH, Technical Exhibition 
Services Division. 


Dismantling
as of February 28, 2021, 18:00 through March 2, 2021, 18:00


Access to the fairgrounds for stand construction firms and delivery vehicles on  
February 28, 2021 no earlier than 19:00. Should exhibits be removed or the 
stand dismantled before the fair closes, Messe München GmbH can demand 
that the exhibitor pay a contractual penalty of EUR 500.


An extension of the dismantling time is unfortunately not possible.


B 6 Dates of setting up and dismantling (cf. A 15)


Halls and general
One-story construction
The maximum construction height is 7.50 m. The maximum advertising height 
(upper edge) is 7.50 m.


Two-story construction
The maximum construction height is 7.50 m. The maximum advertising height 
(upper edge) is 7.50 m. 
In addition, the maximum construction height (clearance) alongside the hall 
walls must be observed (see description of halls and outdoor exhibition 
grounds).


The partition walls facing the neighboring stand must be kept white, neutral, 
free of installations and clean above a height of 2.50 m. In the case of 
ad vertising structures directly facing adjoining stands, there must be a mini-
mum distance of 2 m to the stand perimeters. Flashing or alternating lights 
must not be used for advertising purposes. The stand design must be adapted 
to suit the type of rented stand (row, corner, end, island stand), e.g. by partition 
wall systems (height 2.50 m). Deviating stand designs should be coordinated 
with the ex hibition management in good time. Partition walls will only be 
in stalled at the request and cost of the exhibitor. The floor surface of the stand 
is to be fitted with carpeting or other floor coverings. Partition walls and floor 
coverings can be  ordered using the Exhibitor Shop. The exhibition stand should 
also meet the character of the respective trade fair to preserve the visual 
 identity of the event. Messe München GmbH is entitled to demand changes in 
stand design on this account. 


Planning permission
Please note that the installer and/or operator of the exhibition stand is respon-
sible for compliance with public statutory regulations, insofar as applicable to 
exhibition stands, and compliance with Messe München GmbH’s Technical 
Guidelines as well as the General Terms of Participation. 


No planning approval from Messe München GmbH is necessary given compli-
ance with the following requirements: 
– stand and/or advertising structures no higher than 3 m
– stand area no larger than 100 m²
– stand is without covering/canopy.
Any stand concepts in non-compliance with the aforementioned requirements
are to be submitted in duplicate for approval to Messe München GmbH’s Tech-
nical Exhibition Services Division, containing to-scale stand design plans
(ground plan, elevations and sectional drawings) no later than 6 weeks prior to 
official setup date. Moreover, multi-story stands and special constructions
(such as bridges, stairs, cantilever roofs, galleries, etc.) are as a general rule
subject to separate approval. Please consult the “Building Regulations” set out 
under “Leaflets—applications” in the Exhibitor Shop. If items are to be sus-
pended from the hall ceiling, the work involved must be carried out by Messe
München GmbH’s contractors.


Vehicles and containers
The use of vehicles and containers as exhibits in the halls requires approval 
(see Items 4.2.2., 4.4.1.2. and 4.4.2. of the technical guidelines, for vehicles in 
the outdoor exhibition area see Item 4.8.4.). For damage to road surfaces and 
hall floors by vehicles and containers, the exhibitor is liable in full. Motorized /  
mobile exhibition stands (show trucks, buses, trailers, etc.) must be fitted 
with a sprinkler system if they constitute a single, uninterrupted area measur-
ing more than 30 m². The space between two mobile exhibition stands is con-
sidered to be part of a single, uninterrupted area, unless the distance 
be tween the two mobile exhibition stands is large enough to ensure that 
the effect of the sprinklers installed in the hall is not compromised. The 
ad mission of show trucks as exhibition stands requires the model approval 
(directive on temporary  structures) or a structural certification for the entire 
structure by a test engineer commissioned by Messe München GmbH.


Please note under all circumstances the requirements set out in the 
Technical Guidelines and the information included in the individual 
notices.  For further processing, the exhibitor service forms for ordering addi-
tional stand services will be made available to you online via our Exhibitor 
Shop in due time, or sent to you per e-mail.


B 7 Stand design and equipment 
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B 8 Asian longhorned beetle 
Based on the General Ordinance of the Bavarian State Research Center for Agri-
culture (LfL) on measures to control the Asian longhorned beetle (Anoplophora 
glabripennis) dated January 8, 2016, excerpt IPS (Institute for Plant Protection) 
4d-7322.640, last amended by the General Ordinance of November 25, 2016, the 
Munich Exhibition Center is located in a quarantine zone. Exhibitors are man-
dated to fulfill the obligations arising from it. As long as the Munich Exhibition 
Center is deemed to be in this quarantine zone, the following applies in particular:
Exhibitors whose exhibition space is not exclusively confined to the exhibition 
halls, may not bring the following plants and woods / timber, whether living or 
dead, to the Munich Exhibition Center:


Acer spp. Maple / Aesculus spp. Horse Chestnut / Alnus spp. Alder / Betula 
spp. Birch / Carpinus spp. Common hornbeam / Cercidiphyllum spp. Katsura 
Tree / Corylus spp. Hazel / Fagus spp. Beech / Fraxinus spp. Ash / Koelreuteria 


spp. Golden Rain Tree / Platanus spp. Plane / Populus spp. Poplar / Salix spp. 
Willow / Sorbus spp. Rowan / Mountain Ash (only in Bavaria) / Tilia spp. Lime / 
Ulmus spp. Elm
Exceptions to this are: timber and wood which has not retained its natural 
round surface.


Should these plants and woods have been introduced to the Munich Exhibition 
Center in spite of this ban, they must not leave it; Messe München GmbH will 
send these plants and woods for authorized disposal at the exhibitor’s 
expense. Exhibitors whose exhibition space is located exclusively in the 
exhibition halls are not affected; however, they must not store any of the 
aforementioned plants and woods / timber outside the exhibition halls, 
unless for the purpose of loading and unloading only or unless said items are 
stored in sealed containers, trucks or trailers.


Direct sales are permitted within the provisions of section 65 of the German 
trade regulations act (GewO). Exhibited goods may not be delivered to pur-
chasers until after the trade show has closed. Furthermore, the provisions of 
the price labeling regulations have to be observed. 


Catering of food/beverages on the stand
Catering at the stand is permitted only to a limited extent, provided the statu-
tory and official regulations in force are observed. Permission by the Exhibition 
Management is subject to the following:
–  The catering area (including sales and preparation area) must not exceed


25% of the entire stand space and must not impair the general appearance
of the stand. If, during the fair, the Exhibition Management finds that this
share has been exceeded, the exhibitor must pay a surplus participation fee 
(3 times the participation fee per m² of the catering area).


–  An appropriate plan of the stand, including the range of catering offered,
must be submitted of the exhibitor’s own accord to the Exhibition Manage-
ment for approval by Friday, November 27, 2020.


B 10 Sales regulations
–  The preparation of hot dishes is generally not permitted in the trade fair


halls. Messe München GmbH will decide on exceptions in individual cases
on request.


–  The exhibitor shall ensure that third parties, particularly visitors and other
exhibitors, are not impeded by the production and offering of food and 
drink and that the flow of people in the aisles is not disrupted in any way. The 
exhibitor is solely responsible for waste disposal arising in conjunction with
catering activities. Exhibitors are required to provide evidence that they 
are taking care of the waste disposal. If they fail to do so, the Exhibition
Management has the right to charge a general fee for waste disposal.


–  In case of alcoholic beverages being provided, exhibitors must adhere to the 
regulations of the Children and Young Persons Act (Section 9). In particular, 
distilled spirits and drinks containing distilled spirits may not be provided
to children or young people under the age of 18, and alcoholic beverages
may not be provided to children or young people under the age of 16.


The technical services designated accordingly in the Technical Guidelines 
such as the provision of installations to supply the stand with electricity and 
water can be ordered only from Messe München GmbH. Wired telecommuni-
cations equipment may only be provided by Messe München GmbH; Deutsche 


Telekom AG and other network operators are not authorized at the exhibition 
center. To connect his own stand area, the exhibitor may operate his own wire-
less LAN network at his stand after prior written approval from Messe München 
GmbH; the specifications of Messe München GmbH are to be complied with.


B 9 Technical installations 







Terms of Participation B—p. 6  back  


Special Terms of Participation (B) 
The General Terms and Conditions of Participation A and the Technical Guidelines of Messe München GmbH shall apply,  
insofar as the present Special Terms of Participation do not contain any provisions in derogation thereof.


f.re.e 2021— 
Fair for Leisure and Travel.


February 24–28, 2021 
Messe München


www.free-muenchen.de


The mandatory communication fee includes (provided the application has 
been submitted by the editorial deadline):


Online: 
•  Basic entry in the online catalog at the f.re.e website with the company


name, street, postal code, city, country, website with link, hall, stand number
•  After your explicit approval, also entry of your communication details such


as phone number, fax, e-mail
•  Entry in the online plan of the hall (without logo) 
•  Three entries (without logo) in the product index groups 
•  Three destinations (without logo) if you are exhibiting in the tourism area 
•  Three entries (without logo) in the list of brands 
•  Teaser text in the online catalog (approx. 150 digits)
•  Social media links 


Print: 
•  Entry in the alphabetical list of the trade fair magazine with company name, 


hall and stand number
•  Inclusion of stand and exhibitor name (without logo) in the hall plan in the


trade show magazine
•  Inclusion of stand and exhibitor name (without logo) in XXL hall plan


 displayed at the trade show
•  One copy of the trade show magazine (hand-out on site at the show)


Free advertising materials (can be ordered via the exhibitor shop and the self 
service area):


Online:
•  Voucher-banner for your website
•  Personalized advertising tags with stand number
•  Personalized banners for your website with stand number


Print:
•  f.re.e exhibition poster (German)
• f.re.e letter stickers without imprint


B 11 Media services
The address details for the entries are taken from the application form. To 
make changes to the address data, to approve the communication details, to 
indicate the further included content, and book further payable presentation 
possibilities in these media, exhibitors will be sent a separate order form by the 
commissioned media services partner. The forms will be sent to applicants in 
good time. The media services partner will process these further entries with 
the applicant in their own name and on their own account.


Messe München GmbH assumes no responsibility for the correctness and 
completeness of the entry in the exhibitor catalog (online catalog, trade show 
magazine). The exhibitor is solely responsible for the permissibility under 
law—and particularly the law on competition—of entries placed in the exhibitor 
catalog (online catalog, trade show magazine) of Messe München GmbH at 
the instigation of the exhibitor. Should third parties assert claims against 
Messe München GmbH on account of the impermissibility of the entries under 
law in general or the law on competition, the placer of the entries shall hold 
Messe München GmbH fully safeguarded against all claims asserted including 
all costs of any necessary legal defense on the part of Messe München GmbH. 
The same applies to entries from exhibitors, co-exhibitors and exhibitors on 
joint stands that the respective exhibitor has arranged in the Messe München 
GmbH exhibitor catalog (online catalog, trade show magazine). 


The official media services partner for this trade fair is:
jl.medien e.K.
Inselkammerstraße 5
82008 Unterhaching
Germany
Tel. +49 89 666166-51
Fax +49 89 666166-57
info@free-mediaservices.de


For professional photo and film shots of the exhibitor’s own stand during the 
running time of the fair, authorization is required from Messe München GmbH 
unless the exhibitor commissions persons who have already been admitted for 
this purpose and these possess a valid pass issued by Messe München 
GmbH. The exhibitor or the photographer commissioned receives the authori-


B 13 Photo, film and video shooting (cf. A 10)
zation at the security control center of Messe München GmbH, Administration 
Building, access via Gate 1. For the authorization, a written order issued to the 
photographer is to be submitted. A fee of EUR 50 is charged for the authori-
zation.


B 12 Exhibitor passes
For the duration of the fair, each exhibitor receives a specific number of free 
exhibitor passes for his stand:


up to  20 m² of stand size  3 exhibitor passes
as from  21 m² for every further 10 m² 1 exhibitor pass
or part thereof    (in addition)
as from 101 m² for every further 20 m² 1 exhibitor pass 
or part thereof    (in addition)


Additional exhibitor passes are fee-based and can only be ordered in advance 
of the show through the Exhibitor Shop. Exhibitor passes cannot be purchased 
on site. Exhibitor passes are intended for stand staff only and may not be 


passed on to third parties. In case of abuse, Messe München GmbH is entitled 
to withdraw the exhibitor pass. Exhibitors will only be charged for those 
ex hibitor passes which have actually been used and logged at the turnstiles.  


The number of exhibitor passes does not increase through the taking in of co-
exhibitors. 


The exhibitor pass does NOT entitle the holder to free use of local public 
 transport (MVV—Munich Transport and Tariff Association). Tickets for the 
MVV public transport can later be ordered through the Messe München Exhib-
itor Shop. Please note that a minimum order is required. 
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Messe München GmbH reserves the right to make alterations and additions in 
matters affecting technical arrangements and safety.  


B 17 Alterations 


Status: January 2020


Consignments, letters and other mail to be delivered to the exhibitor’s stand 
must carry the following details:


f.re.e 2021
NAME OF EXHIBITOR RECEIVING DELIVERY
 HALL AND STAND NUMBER OF THE EXHIBITION STAND
Messegelände / Willy-Brandt-Allee
81829 München, Germany


B 15 Deliveries 
Messe München GmbH does not take delivery of consignments, letters and 
other mail intended for exhibitors or third parties. Exhibitors are advised not to 
deposit shipments or other objects unsecured in the hall or the outdoor exhi-
bition area during setup and dismantling times.


Services with regard to the receipt and dispatch of consignments are offered 
by the authorized freight forwarders at the exhibition center.


Following registration, exhibitors and co-exhibitors will be informed by circular 
e-mail of further details concerning preparation and implementation of the 
trade show on a regular basis. 
Messe München GmbH is entitled to pass the exhibitor data on to the media 


B 16 Exhibitor information mails 


Stand parties on the exhibition stand require authorization by Messe München 
GmbH and must be notified by February 17, 2021 at the latest. Events on 
 February 24, 25, 26, and 27, 2021 may start no earlier than 18:00 and must end 
no later than 22:00. Until 22:30, the necessary clearing-up work may be under-
taken on the stand area. By 23:00 at the latest, all persons must have left the 
fairgrounds. The exhibitor is responsible for ensuring that the attendees of his 
stand party do not access other trade fair booths or touch any exhibits located 
there. The exhibitor is to ensure that the attendees of his stand party follow the 
instructions of the safety and security service employed by Messe München 


B 14 Stand parties
GmbH. The minimum scope of the safety and security services necessary is 
determined by Messe München GmbH. The exhibitor indemnifies and holds 
Messe München GmbH harmless in connection with the stand party.
The services provided by Messe München GmbH in connection with each 
stand party are charged to the exhibitor in the final invoice.
To ensure a smooth, uninterrupted event, we recommend that you consult  
with your booth neighbors of the planned party in advance. Please note that 
the volume of musical renditions on the stand may not exceed 70 dB (A).


partner Münchener Zeitung-Verlag GmbH & Co. KG (Paul-Heyse-Str. 2-4, 
80336 Munich) and to a comissioned copywriter for the editorial and 
promotional design of the f.re.e journal (special supplement of the Münchner 
Merkur/tz). The media partners will not use the data for any other purpose and 
will not pass it on to third parties.
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Messe München is also entitled to send the exhibitor data to the media partner Münchener Zeitungs-Verlag GmbH & Co. KG (Paul-Heyse-Str. 2-4, 80336 Munich) and to a commissioned copywriter for the editorial and advertising design of the f.re.e Journal (special supplement of the Münchner Merkur/tz). The media partners will not use the data for any other purpose or pass it on to third parties.
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Start of space allocation: 
June 15, 2020


projektleitung@free-muenchen.de, Tel. +49 89 949-20214, Fax +49 89 949-20219
Messe München GmbH, Messegelände, 81823 München, Germany


Application Form Main Exhibitor
Please complete in full and return by mail or 
register online at www.free-muenchen.de


Profit from the early bird prices simply 
apply by 13 March 2020 at the latest!


Contact person (staff member in the company)


 Ms
 Mr


Title First name Last name


Area code Phone Fax


Job function


E-mail (personalized)


Address for correspondence (differing address only—not different invoice recipient)


Street / P. O. Box


Company


Postal code  Town


Country


Area code Phone Fax


 Ms
 Mr


Title First name Last name


Job function


E-mail (personalized)


 Manufacturer (1)  Dealer (2)  Importer (3)  Distributor with exclusive selling rights for Germany (4)  Service company (5) (multiple responses possible)


 Ms
 Mr


Official company representative / Title First name Last name


Company


Street / P. O. Box


Postal code  Town


Country VAT ID No. (required by VAT legislation)


Homepage


Member of the following trade association/s (optional)


Company address (billing address)


For different invoice recipient, please complete form (see page 2).*


 Address as in 2020


Response required. Please check:
 Invoice recipients who are domiciled in Germany or in the European Union. The invoice recipient is a company which, independently, carries out any economic activity for the 
purpose of earning a sustainable income (Art. 9 MwStSystRL—Directive on value-added tax) or a legal entity which does not or does not exclusively carry out any economic  
activity. The invoice recipient hereby declares that he / she obtains the services of Messe München GmbH for his / her company, or that he / she is a legal entity for which a VAT ID has  
been issued. The invoice recipient’s VAT ID is    
 Invoice recipients who are domiciled in a country outside the European Union. The invoice recipient is a company which, independently, carries out any economic activity for the purpose of 
earning a sustainable income (Art. 9 MwStSystRL). The invoice recipient hereby declares that he / she obtains the services of Messe München GmbH for his / her company.
 Invoice recipients who are foreign government authorities / agencies (ministries, embassies, consulates, regional corporations, public administration) and who carry out any sovereign and 
economic activity (Art. 9 MwStSystRL). The invoice recipient hereby declares that he / she is a legal entity under public law or one of his / her (legally dependent) organizational units and that the 
services of Messe München GmbH are not exclusively intended for the private requirements of the staff or a partner.
 None of the above declarations applies. In this case Messe München GmbH will invoice its services plus German value-added tax at the statutory rate, even if the invoice recipient is  
domiciled abroad.


Application p. 2  
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______________________________________________________________________________ _______________________________________________________________________________
Place and date Company stamp and legally binding signature. Please repeat name in print.


Start of space allocation: 
June 15, 2020Application Form Main Exhibitor


If possible, same placement as in 2020?  Yes  No
Two-story stand construction planned?  Yes  No


(no legal entitlement to allocation of specific stand space)
(Upper floor space is charged at 50% of the respective ground floor rate)


Company address (please repeat)


Company Postal code  Town


Remarks concerning stand location


 Please check in the product index under which product category/focal area of activity your exhibits should be listed.


Response required. Please check:
  The Participation Terms A and B as well as the Technical Guidelines (www.free-muenchen.de/apply) are recognized as legally binding in all parts.


*Different invoice recipient
Due to value-added tax legislation requirements, Messe München GmbH can only issue or rewrite invoices to an invoice recipient other than the exhibitor, if the recipient is Messe München GmbH’s
contractual partner concerning the services to be charged. If the exhibitor wants to designate the invoice recipient as the contractual partner of Messe München GmbH instead of him/her, 
he/she can request the appropriate form at projektleitung@free-muenchen.de. The form should be completed and signed with legally binding effect and returned to Messe München GmbH.
If Messe München GmbH has already rendered services to the exhibitor at the time of receipt of the request form, Messe München GmbH will have to bill these services to the exhibitor. 


Stand location desired Product group to determine your stand position


  Travel
Primary destinations offered


 Cruises & Boat trips
  Health & Wellness
  Caravanning & Camping
  Water Sports
 Outdoor
 Bicycles


Desired stand space (w/o structures, minimum size 3 x 3 m)
Please note the participation fees according to the Special Terms of Participation (B) B3.


Front m x depth m = Total space m²
  Row stand 
1 side open


  Corner stand  
2 sides open 


   End stand  
3 sides open 


  Island stand  
4 sides open 


save Index of products  
and services back  
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Please indicate the products and services your company offers. 
(Multiple responses possible; data for catalog listing will be requested separately.)


Index of products and services Main exhibitor


Company address (please repeat)


Company Postal code Town


 1 TRAVEL


 1.1 Tourist organizations
 1.1.1 National tourist organizations 
 1.1.2 Supra-regional tourist organizations
 1.1.3 Regional tourist organizations 
 1.1.4 City information
 1.1.5 Thermal springs, baths, health resorts
 1.2 Holiday homes, holiday flats
 1.2.1 Sale
 1.2.2 Rental
 1.3 Hotels, guest houses, club facilities
 1.3.1 Golf hotels, golf clubs
 1.3.2 Health spas
 1.4 Travel agencies
 1.5 Tour operators
 1.5.1 Adventure travel 
 1.5.2  Educational, group and study trips
 1.5.3 Gay and lesbian travel
 1.5.4 Health and spa travel
 1.5.5 Children and youth travel
 1.5.6 Culture, art and city tourism
 1.5.7 Pilgrim travel
 1.5.8 Round trips
 1.5.9 Safaris
 1.5.10 Seniors travel
 1.5.11 Sports and active travel tours 
 1.6 Camping holidays
 1.6.1 Camping sites
 1.6.2 Rental of motorhomes and  


camping busses
 1.6.3 Caravan rental agencies
 1.7 Transportation, carriers
 1.7.1 Rail travel operators
 1.7.2 Bus companies
 1.7.3 Airlines
 1.7.4 Airports
 1.7.5 Rental car agencies
 1.7.6 Shipping companies
 1.8 Recreational facilities
 1.8.1 Recreational parks
 1.8.2 Museums, theatres
 1.8.3 Water parks
 1.9 Luggage, travel accessories
 1.10 Photography
 1.10.1 Digital photography: equipment, accessories
 1.10.2 Conventional photography:  


equipment, accessories
 1.10.3 Cameras and lenses
 1.10.4 Photo accessories
 1.10.5 Image output/processing
 1.10.6 Film and video technology
 1.10.7 Studio equipment
 1.10.8 Photography computer/software
 1.10.9 Photography dealer
 1.10.10 Photography services
 1.10.11 Photography presentation
 1.10.12 Photo travel
 1.10.13 Photography events
 1.10.14 Photography education/training
 1.10.15 Photography publishers/specialist literature
 1.10.16 Photography associations


 1.11 Travel—digital services
 1.11.1 Apps
 1.11.2 Digital maps, communication, orientation
 1.11.3 Web portals
 1.11.4 GPS: hardware, software
 1.11.5 GPS: training courses, advisory service
 1.11.6 Mobile phone navigation
 1.12 Travel  —trade literature,  


specialized magazines
 1.12.1 Maps
 1.12.2 Travel guides
 1.12.3 Travel magazines
 1.12.4 Travel trade magazines
 1.12.5 Phrase books
 1.13 Travel—insurances
 1.14 Travel—associations, clubs, organizations, 


institutions


2 CRUISES & BOAT TRIPS


 2.1 Cruises
 2.1.1 Cruise ships
 2.1.2 Expedition cruises
 2.1.3 River cruises
 2.1.4 Cargo cruises
 2.1.5 Deep sea cruises
 2.2 Water tourism, charters 
 2.2.1 Ferries
 2.2.2 House boat holidays
 2.2.3 Sailing trips
 2.2.4 Yacht charters
 2.2.5 Mooring, marinas, yacht harbours
 2.3 Cruises—digital services
 2.4 Cruises—trade literature,  


specialized magazines
 2.5 Cruises—associations, clubs, organizations, 


institutions


3 HEALTH & WELLNESS


 3.1 Health travel
 3.1.1 Thermal springs, baths, health resorts
 3.1.2 Tour operator health and  


spa travel
 3.1.3 Health spas
 3.1.4 Medical tourism
 3.2 Exercise and fitness
 3.2.1 Yoga, pilates, gentle exercise
 3.2.2 Workout (e.g. Zumba, Hot Iron, Dance Moves)
 3.2.3 Fitness: equipment and accessories
 3.2.4 Fitness: clothing and footwear
 3.2.5 Smart Wearables
 3.2.6 Training courses
 3.2.7 Fitness centers, fitness studios, yoga studios
 3.2.8 Fitness equipment, home exercise equipment
 3.2.9 Physical-, relaxation therapy
 3.3 Healthy nutrition/Fitness nutrition
 3.3.1 Health food, organic wholemeal food
 3.3.2 Dietary alimentation
 3.3.3 Food supplements


 3.3.4 Sports nutrition
 3.3.5 Nutrition consulting
 3.4 Well-being and alternative medicine
 3.4.1 Classic and modern naturopathy
 3.4.2 Homeopathy
 3.4.3 Asian therapies
 3.4.4 Acupuncture
 3.4.5 Massage
 3.4.6 Ayurveda, Thalasso, therapeutic fasting
 3.4.7 Aromatherapy
 3.4.8 Medical plants and herbs
 3.4.9 Organic cosmetics
 3.5 Medicine
 3.5.1 Prevention
 3.5.2 Rehabilitation
 3.5.3 Sports medicine
 3.5.4 Clinics, special centres
 3.5.5 Pharmacies
 3.5.6 New therapies
 3.5.7 Products for allergic persons
 3.6 Wellness
 3.6.1 Sleep systems
 3.6.2 Infrared saunas, solariums
 3.6.3 Spa baths
 3.6.4 Saunas
 3.7 Services and information
 3.7.1 Health insurance companies
 3.7.2 Health advisory services
 3.7.3 Training and education
 3.8 Health—digital services
 3.9 Health—trade literature,  


specialized magazines
 3.10 Health—associations, clubs, organizations, 


institutions


4 CARAVANNING & CAMPING


 4.1 Vehicles
 4.1.1 Motorhomes
 4.1.2 Pick-up systems
 4.1.3 Camping busses
 4.1.4 Luxury motorhomes
 4.1.5 Offroad/4-wheel/expedition vehicles
 4.1.6 Individual extensions
 4.2 Trailers
 4.2.1 Caravans
 4.2.2 Collapsible, tent and folding caravans
 4.2.3 Mini caravans
 4.3 Vehicle accessories
 4.3.1 Extension parts and components
 4.3.2 Installation, heating, gas, water
 4.3.3 Energy supply, electronic devices
 4.3.4 Antennas, receiving equipment
 4.3.5 Vehicle parts, accessories
 4.4 Tents and accessories
 4.4.1 Cabin tents
 4.4.2 Vehicle rooftop tents
 4.4.3 Awnings
 4.4.4 Sun canopies, shelters
 4.4.5 Hiking/lightweight tents
 4.4.6 Tents accessories


save Index of products  
and services p. 2 back  
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 4.5 Mobile homes
 4.5.1 Ridge tents
 4.5.2 Mobile homes
 4.5.3 Tiny Houses
 4.6 Camping equipment
 4.6.1 Camping dishes, cookers, water conditioning
 4.6.2 Camping furniture
 4.6.3 Grills and BBQ
 4.7 Camping holidays
 4.7.1 Camping sites
 4.7.2 Rental of motorhomes and  


camping busses
 4.7.3 Caravan rental agencies
 4.8 Caravanning—digital services
 4.9 Caravanning—trade literature,  


specialized magazines
 4.10 Caravanning—training and education
 4.11 Caravanning—financing, insurance
 4.12 Caravanning—associations, clubs, 


organizations, institutions


5 WATER SPORTS


 5.1 Fishing
 5.1.1 Fishing equipment
 5.1.2 Deep sea fishing, fly-fishing
 5.2 Boats
 5.2.1 Electric boats
 5.2.2 Folding boats
 5.2.3 Motorboats
 5.2.4 Rowboats
 5.2.5 Inflatable boats
 5.2.6 Sailboats
 5.2.7 Water scooters
 5.3 Boat accessories
 5.3.1 Boat engines
 5.3.2 Technical accessories
 5.3.3 Boat instrumentation
 5.3.4 Boat equipment
 5.3.5 Nautical accessories
 5.3.6 Boat trailers
 5.3.7 Boat building materials
 5.3.8 Landing stages and bathing islands
 5.4 Canoeing
 5.4.1 Canoes
 5.4.2 Kayaks
 5.4.3 Paddle boats
 5.4.4 Canoeing equipment
 5.5 Rowing
 5.6 Surfing
 5.6.1 Kitesurfing
 5.6.2 Surfing equipment
 5.6.3 Windsurfing
 5.6.4 Surf riding
 5.7 Stand Up Paddling
 5.7.1 SUP equipment
 5.8 Diving
 5.8.1 Diving equipment and instrumentation
 5.8.2 Diving bases
 5.8.3 Diving trips
 5.8.4 Snorkeling equipment


 5.9 Water skiing, wake boarding
 5.10 Water sportswear
 5.10.1 Fishing wear
 5.10.2 Surf wear
 5.10.3 SUP wear
 5.10.4 Diving wear
 5.11 Water sports training
 5.11.1 Canoeing schools
 5.11.2 Motorboat schools
 5.11.3 Sailing schools
 5.11.4 Surfing schools
 5.11.5 Diving schools
 5.12 Water sports—digital services
 5.13 Water sports—trade literature,  


specialized magazines, nautical maps
 5.14 Water sports—associations, clubs, 


organizations, institutions


 6 OUTDOOR


 6.1 Mountain climbing: equipment, clothing 
 6.2 Trekking: equipment, clothing
 6.3 Climbing: equipment, clothing
 6.4 Hiking: equipment, clothing
 6.5 Golf
 6.5.1 Golf ranges
 6.5.2 Indoor, driving ranges
 6.5.3 Golf: trade literature, specialized magazines
 6.6 Riding: clothing and equipment
 6.7 Running
 6.7.1 Jogging
 6.7.2 Nordic walking, nordic fitness
 6.7.3 Trailrunning
 6.7.4 Running: equipment and clothing
 6.8 Winter sports
 6.8.1 Snowboarding: equipment, clothing
 6.8.2 Alpine skiing and ski tours: equipment, clothing
 6.8.3 Cross-country: equipment, clothing
 6.8.4 Ski schools
 6.9 Other leisure activities
 6.9.1 Boards: longboards, skateboards,  


waveboards, e-boards
 6.9.2 Canyoning
 6.9.3 Skydiving
 6.9.4 Hang gliding
 6.9.5 Rafting
 6.9.6 Air gliding
 6.10 Sporting equipment
 6.11 Outdoor—digital services
 6.12 Outdoor—associations, clubs,  


organizations, institutions
 6.13 Outdoor—trade literature,  


specialized magazines


 7 BICYCLE


 7.1 Every day bikes
 7.1.1 Folding bikes
 7.1.2 Travel bikes, touring bicycles
 7.1.3 City bikes, Dutch bikes, urban bikes
 7.1.4 Carrier bikes
 7.1.5 Trekking bikes
 7.2 Electric mobility
 7.2.1 E-bicycles
 7.2.2 Pedelecs, S pedelecs
 7.2.3 Scooter, Motor scooters
 7.3 Children’s bikes 
 7.3.1 Balance bikes, tricycles
 7.3.2 Scooter, Motor scooters
 7.4 Sportive bikes
 7.4.1 BMX bikes, trialbikes
 7.4.2 Cyclecross
 7.4.3 Fatbikes
 7.4.4 Recumbent bicycles, handbikes
 7.4.5 Mountainbikes, e-mountainbikes
 7.4.6 Racing, triathlon bicycles
 7.5 Other bicycles
 7.5.1 Unicycles, trick bikes
 7.5.2 Tandems, cruisers, single speeds
 7.5.3 Trikes, rehab mobility
 7.6 Cycling equipment
 7.6.1 Bicycle equipment and accessories
 7.6.2 Helmets
 7.6.3 Bike child trailers
 7.6.4 Bike cargo trailers
 7.6.5 Car bike racks
 7.7 Bicycle tours
 7.7.1 Bicycle tour operators 
 7.7.2 Bike regions and routes
 7.7.3 Bicycle hotels
 7.8 Bicycle—digital services
 7.9 Bicycle—training and education
 7.10 Bicycle—associations, clubs, organizations, 


institutions
 7.11 Bicycle—trade literature, specialized 


magazines


save send e-mail back  











